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WASHINGTON. DC. 20554

In the matter of:

Annual Assessment of the Status of
Competition in the Market for the
Delivery of Video Programming

CS Docket No. 96-133

COMMENTS OF THE WB TELEVISION NETWORK

The WB Television Network ("The WB") hereby submits comments on the

Commission's Notice of Inquiry ("Notice") regarding the Commission's third annual report

to Congress on the status of competition in the delivery of multichannel video

programmingY The WB is a broadcast television network delivering programming two

nights a week to approximately 85 television station affiliates across the country. The WB

will increase its schedule to three nights a week in the fall of this year, offering a total of 16

hours of programming weekly WB Communications. the general partner of The WB, is a

division of Time Warner Entertainment Company. L P

In the Notice, the Commission asks for information regarding the two new broadcast

networks, the United Paramount Network and The WB In particular, the Notice states that

The WB "has relied on cable system carriage of a superstation to reach households in areas

where it has been unable to enter into affiliation af!reements with local broadcast stations,"

and poses the question whether "reliance on cable carriage [has] proved to be a successful

!/Notice of Inquiry, CS Docket No. 96-133. FCC 96-265 (released June 13, 1996).
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entry strategy? "?:! Because the foregoing observations do not appear to fully appreciate the

difficulties facing any entity attempting to create a national broadcast television network to

compete with the four established networks. TheWB is providing these brief comments in

response to this one specific issue raised by the ~J2lli:~

The WB has achieved significant coverage ina hrief period. thanks in part to

affiliation agreements with many local broadcast stations. including WGN-TV (Chicago).

However. as the Commission recognizes in the Notic~. WGN-TV also happens to be one of

the nation's superstations. with significant cable system carriage outside the Chicago

metropolitan viewing area Because it is a superstaticm. the affiliation of WGN-TV with The

WB results in an additional 19% national coverage for The WB beyond the coverage

provided by over-the-air broadcast affiliates

The WB does not consider carriage on a superstation such as WGN-TV as a

permanent solution for achieving national broadcast television network coverage. Indeed.

The WB considers carriage on WGN-TV as a temporary solution which enables The WB to

guarantee to national advertisers on The WB that its programming can obtain a minimum

national coverage. The WB currently broadcasts II hours per week to approximately 85

affiliates for a nationwide reach of approximately 84% (when the WGN-TV superstation

coverage is factored in»)/ Without WGN. however, The WB's reach is only 65 %.

The difficulties experienced by The WB in obtaining increased coverage are largely

attributable to the scarcity of unaffiliated broadcast television stations in crucial areas.

~/Notice at , 15(d).

J/As noted above, The WB will offer 16 hours (If programming weekly beginning this
fall.
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Indeed, finding stations with which it can affiliate has been the most frustrating task for The

WB. The plain fact is that almost two thirds of all television markets have only four

commercial TV stations, and fewer than 20 percem of all markets have six or more

commercial stations. Even then, the stations are often not available.:!/ In addition to

affiliating with ABC, CBS, NBC and Fox. many incumbent stations have already affiliated

with a home shopping or religious network. thus making them unavailable to new network

entrants. A fifth or sixth network simply cannot control or increase the number of available

over-the-air television stations allocated to a particular market, and therefore must tum to

superstation carriage as an interim measure to obtam the minimum viable national coverage

level necessary to attract national advertising revenue.

Simply put, national coverage obtainable solely from existing local broadcast station

affiliates is inadequate for any new network to remain viable. Thus, affiliation with a

superstation such as WGN has provided The WB with an essential short-run solution for

obtaining coverage in markets which would otherwise be unserved and in attracting adequate

advertising revenues. In the long run, The WB will continue to actively seek affiliation

agreements with non-superstation local broadcast stations in order to achieve the necessary

nationwide coverage. In fact. The WB's affiliation with WGN-TV expires in September

1997. The WB is building a national broadcast television network of strong local affiliates to

:!/Even when there are stations available for affiliation, these stations tend to be the
weakest stations in the market. And often, even if an available station is located in a
particular DMA, the station is so far removed that it may not have sufficient reach to cover
the center of the population. The established networks have understandably sought
affiliations with the stations with the strongest ratings and coverage areas. Thus, of The
WB's 69 primary affiliations. 57 of the affiliates are channel 14 or higher; 51 are channel 21
or higher; and 21 are channel 41 or higher.



4-

rival the other major national broadcast networks The use of WGN for distribution into

areas where The WB does not currently have a broadcast affiliate has been a necessary but

short-term distribution instrumentality.

The WB hopes that the foregoing comments have provided the information sought by

the Commission on this specific issue raised hy the .~otice.

Respectfully submitted,

THE WB TELEVISION NETWORK
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